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Abstract
Title: Public Relations in Saudi Press Institutions

(Studying Reality of Functional Practice and Administrative Direction)

The study aimed to monitor and analyze how the public relations agency
works organizationally and administratively in Saudi Press Institutions, describe
barriers, obstacles and solutions, identify the various activities practiced by the public
relations agency and the means of communication used by the public relations to
connect with the audience of the press institutions as well as identify the goals that
the public relations agency aims to achieve. The study aims also to identify how
public relations activities depend on research, studies, planning, and evaluation, and
recognize the activities practiced by public relations staff.

The main problem of the study is to know the reality of public relations in the
Saudi press institutions (functionally and administratively), the study used the
descriptive survey method as the proper method for the study. The study community
consists of managers, public relations staff and members of senior management
(Members of the General Assembly) working in the headquarters of Saudi
newspapers. The researcher used the questionnaire as a tool for study.

Regarding towards the public relations function, seventy per cent of the
respondents said that the results of public relations are important in contributing to
achieving the objectives of the establishment. Also the most important of these are
that the results of public relations contribute greatly to achieving the objectives of the
establishment, and its works to develop a public relations function in press
organizations.

The most important recommendations of the study: There is a dire need to
pay attention to public relations in colleges and institutes of journalism or radio and
television so that graduates may acquire scientific knowledge and skills, contributing
to media goals. There is also a need to pay more attention to public relations in the
press institutions and employment of their powers to be able to exercise its assigned
role. The capacity of public relations practitioners should be enhanced through
education, training and continuing training.

The technical technological progress should be invested, as it is one of the most
important recommendations to serve the goals of press institutions, especially the
public relations sector, to enhance performance, facilitate the cooperation between
press institutions and all social categories. To work on the scientific preparation of
public relations cadres in the press institutions, to establish an effective

communication system, and to define an appropriate role for public relations in the



institution, while continuing to train employees to expect public reaction and the need

to develop advanced and developed programs for the development of public relations.



